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本文采用 J2EE 的 MVC 设计模式，MySQL 为数据库开发平台，Tomcat 为




























China is the largest tea producer country in the world and its tea culture has gone 
deeply into the people's mind. Chinese tea total output reached 100 billion RMB in 
2013 and more than a dozen major tea producer provinces are vigorously developing 
tea market. But in the face of fierce market competition, many tea enterprises are 
developing Electronic Commerce to seek new point of economic growth. In recent 
years, with the development of Internet, people’s life style and pace has been 
changing, so which is changing people’s shopping way. Because E-commerce is 
convenient, simple, easy to operate and saving time, so warmly welcomed by 
consumers. At the same time，the traditional way of shopping can’t satisfy the 
requirement of people’s fast-paced lifestyle, so many enterprises turn to E-commerce. 
With the development of E-commerce, the consumers can buy what they need from 
Web, which let people appreciate the feeling of comfortable shopping at home. 
Therefore, online tea sales system is developed in such environment. 
In this thesis based on the MVC design pattern of J2EE platform, and uses  
MySQL as the database development platform. In addition, the Tomcat network 
information service is applied as the application server while the JSP, Servlet,  
JavaBean, and JDBC technology of the J2EE platform, is used to improve the B/S 
structure of this system.  
    Firstly, the thesis analyzes the current situation of the development of online tea 
sales system, briefly explains the research content of the thesis. Secondly, this thesis 
introduces the related technology of the system, including the relevant technology of 
the J2EE platform, database technology and the MVC design pattern and the use of 
server. Then for the whole system is analyzed, including user needs, functional 
module analysis, system analysis, modeling, performance analysis and security 
analysis; On this basis to determine the functionality of the site goal, will the 
















module; The next design and realize the modules, in each module can accomplish its 
function result under its integrated into a complete system.  
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    我国电子商务发展迅速，跟据 CNNIC 第 33 次发布的统计结果显示，截止
到 2013 年底，我国已有近 5 亿规模的网民，以 19.1%的年增长率迅速发展，中
国网购用户已达到 3 亿人的规模，预计到 2020 年中国电子商务交易总额将突破
10 万亿元。 
  中国是世界最大的产茶国，主要有 6 大茶类，主要有福建、安徽等 18 个产
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  目前茶叶电子商务主要通过天猫、淘宝、微信、微博、阿里巴巴等平台来推





















本文在深入分析电子商务系统特点的基础上，采用 J2EE 的 MVC 设计模式，
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